Email Marketing 101

Mellissa Lee

\” GetResponse



Introduction toGetResponseideo
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Building a List



An average emaill list degrade:
about 23% every year.
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Tip #1- Search Engine Optimization (SEO)
A One of the most effective ways to get your brand in front of

your audience.

A Get your website to the top of browser search rankings for
particular phrases, keywords and questions.

A How your website is structured, how your content is created,
guality and number of linking sites, and more.

A Avoid keyword stuffing. Your copy needs to remain interesting,
diverse and relevant.

AServe great quality infor mat
readers and search engine crawlers.
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Useful SEO Resources

A https://blog.getresponse.com/sdmousekeepindpeginners
quide-quickdiy-sec-audits.html

A https://blog.getresponse.com/littkenownsecingredients
makehugedifferencegooglesearch.htmi

A https://blog.getresponse.com/lor@il-keywordsseo
gold.html
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https://blog.getresponse.com/seo-housekeeping-beginners-guide-quick-diy-seo-audits.html
https://blog.getresponse.com/little-known-seo-ingredients-make-huge-difference-google-search.html
https://blog.getresponse.com/long-tail-keywords-seo-gold.html

Tip #2—Paid Ads

A Invest in paid advertisements

for iImmediate results. =3 @ Q

A Understand your audience (how =
they behave, how they search
for information, where they
Interact with others).

A Link your paid ads to a landing
page to generate leads.
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Tip #3- Social Media

A Start, manage and join
discussions on topics relevant
to your field of expertise.

A Help prospects and customers
by answering questions.

A Distribute content.

A Spread information about your
brand.

A Ask for feedback.
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The Ideal Character Count

THE IDEAL CHARACTER COUNT
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TWITTER

Tweets shorter than 100
characters have o 1T7%
higher engogement robe

FACEBOOK

Posts with 40 chorociers
receive B5% more
engagemsant than posts
with o higher character
count

GOOGLE PLUS

If yaur Google+ headling
con't be contained in one
linz, your first sentence
must be o gripping tecser
to get people to read
mosne

Excerpted from the infographic, The optimal length for social medio updates and more by Sumall and Buffer.
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Pay for Leads

The New York Times ~'nytimes - Nov 22

Q Wrap up your holiday shopping for Iess Get an unlimited digital or home
delivery subscription today.

.

Ehe New Jork Eimes

Get 50% off
for one year

The New York Times Holiday Sale

nyumes.com

Subscribe
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Tip #4—Persuasion and Content

A Create a lead generation offer
with ebooks guides or o _"
infographics. — @

A Provide it for free BUT ask
visitors to leave their emall
address.

+mﬂ+hb

A Make your messages compelling Qt

and invite your readers to A =] 7
browse for more content. O <
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Be careful with old, Inactive
subscriber lists.
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Writing Compelling
Email Copy That
Converts



The Subject Line

Team BookDoc 12:10
» What's New with BookDoc?

A Provide clues about the content of the BookDoc September Newsletter

1 The FIRE Station 11:45
email and lead people to open that s R EBRATE
newsletter. FIRE STATION 2.0 OPEN 26th ¢

] o ] WhatToExpect.com 05:23
A 35% of email recipients open an email » Wesk 36 of Pregnancy
. . Your baby's bones may be ready
based on the subject line alone. N o
A Be actionable-include a call to action. e O
. . . . Uber 7 Sep
A Personalize-personalized subject lines [ veaotwaoms s ]
bOOSt Open ra.teS by 29.3%. FREE rides for everyone. Cruisir
eCommerceMILO 7 Sep

» Have you overlooked email mal

Read this email online if it doesn
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Don' 't over f
start with the basics and ad
more If necessary.
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Preheadeilext

Team BookDoc 12:10
» What's New with BookDoc?

A Some emall programs dlSplay the flrSt BookDoc September Newsletter
few lines of the message. The FIRE Station 11:45

» It's time to CELEBRATE!
FIRE STATION 2.0 OPEN 26th &

WhatToExpect.com 05:23
» Week 36 of Pregnancy

A Include catchy snippet text.

A Include a call to action.

Your baby's bones may be ready

. . . Derek Andersen 01:06

A Link to the online version. + Join us for our 5t Anmual Giob
. Startup Grind 2017 Tickets Are M
A Request to add your email address to Uber 7 Sep

» You don't want to miss this!

their address book.

IFREE rides for everyone. Cruisir I

eCommerceMILO 7 Sep
» Have you overlooked email mal

Read this email online if it doesn
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Email Body
A Keep copy simple and focused on
one goal.

ADon’t include art
want your subscriber to click them.

A Include images that are relevant to
your copy.

A Talk about the value of your offer
or product, rather than the
benefits.

A Try testing the content of your

messages as well as subject lines.

WARBY PARKER

DEAR JOI

Greetings from Warby Parker! |, g
Hope you're doing great.

e writing because it Jooks like your prescription will expire on
That's pretty soon)
If you're thinking sbout new glasses, it might be convenient
10 purchase them before your peescription expires. We'd be

t your peescription expi
happy to help you find an amazing paur!

We'n

NEED A NEW RX?
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Call to Action

A Have one clear call to CALL-TO-ACTION

action. The fewer the
choices, the better. h BEST“PRACTIGC ESh h
When creating a call-to-action, you need to use the right

words, colors and images to get that person to click on

A Use aCtIOI’lab|e Ianguage the call-to action. Learn how with our guide.
|l 1 ke “Buy”™ or Y\
“Downl oad?”.

A Place buttons carefully
normally emails have CTAs
below the body text.
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Design Your Email For
More Conversions



The average human attention
spanis around 8 seconds.
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People scan emails first rather
than read them.
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We read web content using a
F—shape pattern.
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Include a headline

A The opening sentence of your story

Big summer sale!

A Needs to be compelling to grab
attention.

A Include the benefits of reading this
email.

A“Why should | bo nc

o f t hhi s email ?27

\” GetResponse



Use imaget enhance the reading
experience

Are your emals Iy reed of some TLC? | Using Ousook? View onlins for suedeum mpect

A Increase your choices of @
capturing your readers interest. g

A Keep the images relevant.

A Be careful not to choose
distracting images.

A Experiment with animated GIFs.
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Avoid using too margolours

A Stick with simplicity. S
A Choose only-3 coloursthat create ShsT
contrast. .

A Users tend to be more comfortable in = , -
: : : —' 3&‘9\
emails with abundant white space and 6 il g

[ ]

calmingcolours “;
N\ H 7 :

our Lavorites on <o, for hee when you
ICED-COFFEE FLOATS
For 4 deieciatie sumwrer et
drudle your wed oew cwnt & peresun «
2000p of wwnda e (ream
mewer
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Keep other devices in mind

A More than 55% of emails =~ - ... ... %
are opened on mobile - g ——
devices. . R = | T
: : e ety
A Different screen sizes, | ,‘\& Zé?
especially for Android .= ‘\& g B9 | W
devices. | QD o,
A Gmail app- problem! s | Seeteman venuss

- e e
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Tips and Tricks for
Maximum Deliverability



Sender Reputation

AUse a valid sender

AUse a consistent,
email address.

A Ask your subscribers to whitelist you.
ADon’t send email s

A Avoid batckandblast emails- break
lists into segments.

ADon’'t use Outlook or Gmai l
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Content

A HTML coding.
A Image to text ratio. — o—

A Word collocations, position in text and
frequency of use.

ADon't over for mat

A“Cute” spelling | i

A Avoid all caps and too many
exclamation marks.

A Your subject line should match your
email content.

A Avoid PDF attachments.
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Sample Spam words

Accept credit cards Cancel at any time Consolidate debt and Act now! Don’t hesitate!
credit
Can’t live without Stop snoring Copy accurately Additional income
Addresses on CD
Cash bonus get it now Copy DVDs All natural
Cashcashcash Special promotion Credit bureaus Amazing
Casino Cell phone cancer scam Credit card offers Apply Online
As seen on Cents on the dollar Cures baldness Check or money order
Billing address Auto email removal Claims not to be selling Avoid bankruptcy
anything
Claims to be in Dear email Dear friend Dear somebody
accordance with some
spam law

https://blog.getresponse.caftmose-forbiddenspamwords.htmi
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List Hygiene

A Use an ESP that automatically
processes out unsubscribes, hari +
and soft bounces.

A Remove malformed email KEEP
addresses from your list (e.g. CALM

gnail.con.

AND HAVE

A Remove anyone who has not

opened or clicked any of your PROPER
emails in the last year. HYGI EN E
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Your Sender Score

Sender Score Metrics for 104, 8 &0 ¢

o LTl S e
A Calculated by Return Path. o

Whois Lookup

A Check it for free at I
http://www.senderscore.org g - e o s

- 09/03/15 Contact us for detalls

“w 09/06/15 Contact us for detals

A All you need is the IP address o
from one of your last emails.

Reptation Measures |/ Impact on this score
Blackiists 4
B Complaint Medh
rrrrrrrrrrr Low
BulkRate /0 = Contactus for details
. Message Fitered Medi
Sender Rejected ow
Spaen Traps 7 2
nnnnn Users ow
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http://www.senderscore.org/

Thank You

mellissa.lee@getresponse.com

YW mellissa

\—” GetResponse



